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(D Redirect 301

A method of redirecting a visitor from one web page to another web page. These are
critical for launching a new website and informing Google of page name changes.
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@ Error 404

Also known as "404 Page Not Found", this error indicates that the page or resource
you're trying to view can't be found. Typically this means it's been deleted or moved.
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e A/B Testing

An optimization technique that divides a list in two, then sends a different email
version to each half to determine which variation converts best.
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e Affiliate Marketing

A strategy where businesses reward individual affiliates for bringing in new
customers or visitors through ads or content on the affiliate's website. Affiliates

receive payments or product discounts based on the number of customers they
generate.
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9 Alt Text

Also known as Alternative Text, is a short written description of an image that is read to
users who cannot view the image. This helps improve website accessibility.
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G Anchor Text

The text that is linked, which indicates what a user will see on the linked page if they
click it. This helps provide context to both users and search engines.
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0 Backlink

This is when one website hyperlinks to another website using HTML href code.
Backlinks are a major factor used by Google in determining organic rankings.
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e Behavioral Targeting

Serving advertising to people who should be receptive to your message given
past web behavior such as purchases or websites visited.

L oasis plaxl gl ) siilo w5 b U8, pulnl p Gleds Ginled 4y )l 55 bao

g4 0315 Giled (5)5 b ye wleds U dgu o aisS 6aubudjh Wixdio

@ Bounce Rate

The percentage of people who visit your website but leave without visiting any other
page or taking an action.
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@ Brand Awareness

How aware of your brand others are. What happens after you put your brand
out to the world.
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0 Brand Personality

A set of human characteristics that are attributed to a brand. An effective
brand expresses consistent traits that appeal to its target audience.
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@ Brand Recognition

The tools that you use to make your brand recognizable—logo, brand colors,
brand fonts, etc.
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@ Branded Resources 0

Content that provides value to consumers but may or may not directly
include brand products. One example is "How-To" blogs.
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@ Breadcrumbs

Links that appear at the top of a webpage to help visitors understand where
they are within the website.
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(15 ) Business to Business (B2B) 0
Businesses that sell to other businesses.
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(16 ) Business to Consumer (B2C)
Businesses that sell directly to consumers.
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Q Buyer Persona

A representation of your ideal consumer based on current consumers and
market research.
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(15 ) Call to Action (CTA)

A word or phrase used to inspire the end-user to take a specific action, often
via a button or another stylized link.
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@ Canonical Tag

A bit of code that tells search engines which page is preferred when two URLs
are similar or duplicate.
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(20 Cascading Style Sheets (CSS)

A style sheet language used for describing the presentation of documents
written in HTML, including colors, layout, and fonts.
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@ Churn Rate

The net % of customers that a business loses over a given time period. If a
company started last quarter with 100 customers and lost 50 customers, its
churn rate would be 50%.
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(2:) Click-Through Rate (CTR)

The percentage of the people who saw a search result, ad, or email who then
clicked through to your website. (Clicks + Impressions = CTR)
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(23] Click-To-Open Rate (CTOR)

Measures the effectiveness of the content of your email. Calculated by the
number of unique clicks divided by the number of unique opens.
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@ Cohort

A group of individuals (users, customers, prospects) that exhibit the same or
similar characteristics.
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(25) Content Management System (CMS)

A web application designed to help you make a user-friendly website.
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@ Conversational & Brand Building Content

Content that encourages user interaction and extends the desired brand
image.
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@) Conversion Rate Optimization (CRO)

A process or system for increasing the percentage of visitors to a website
that converts into leads, customers, or completes any desired action.
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@ Conversion Rate %

The percent of people who complete an action prompted on a specific web
page.
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@ Conversion

The completion of a predefined goal. Often used to track visitors converted
into customers.
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@ Cookie

A small item of data sent from a website and stored on the user's device to
remember useful information.
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(31 Cost Per Acquisition (CPA)

How much it costs to acquire what is defined as an acquisition. This could
include a lead, a free trial or a new customer.
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(32) Cost Per Click (CPC) 0
The amount you pay on an advertising platform for each click.
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(33) Cost Per Thousand Impressions (CPM)

The amount you pay on an advertising platform per thousand times people
see your ad.

cisly g gl Giulad 5l e sly oS Gl pale CPM) inled Hlia sl 4 digja
_)s.wuuo

(34) Cost to Acquire a Customer (CAC)

Calculated by dividing marketing costs by the number of paying customers
acquired.
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(35) Customer Lifetime Value (CLTV [ LTV)

[]

Prediction of the net profit value attributed to the entire future relationship of
a customer.
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@ Drip Marketing

A sequence of communication written in advance and sent to customers at
predetermined intervals.

g0 41 Jaagl U 1y ply 5l 6l degame ol wbb @Sl oulylil s wuivgy SiwiS,le o

Dgi s Jlwyl pldbolxe sy j8395 g 03l S gloj

@ Dynamic Content B
Messaging on your website that is tailored to each unique visitor.
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@ Dynamic Retargeting

Serving ads to users containing information about the exact product they
viewed on your website.
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(39) Email Automation [ Autoresponders

A feature that enables you to send messages automatically at designated
times or after specific user actions.
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(40] Engagement Rate

Engagement rate describes the number of interactions—likes, clicks,
comments, shares—a piece of content receives.
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@ Evergreen Content [

Content—whether it be a video, blog, social post, etc.—that is relevant and
interesting no matter the time or context the content is viewed in.

308 g Gyl ploy cuwi8 b oS Cuwl wulgize Evergreen Content ) juw diuad Slgixoe
Ll oslaiwl LB g use ublxe Sy dived g 38 (od Cuwd jl 1) 3¢5

@ Favicon

The small icon image, often a company logo, that displays on the browser
tab.
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@ Friction

Elements of your website that cause stress, confusion, or displeasure for the
consumer and cause them to leave your site.
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@ Geo-Targeting 0
The ability to reach potential clients based on their physical location.
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@ Hashtag

A phrase beginning with "#" used in social media for tagging content.
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(46) Hypertext Markup Language (HTML)

A standardized system for tagging text files to create web pages.
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(47) Impression

A PPC term representing how many times an ad was shown.
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@ JavasScript

An object-oriented scripting language commonly used to make HTML pages
dynamic and interactive.
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(49) Key Performance Indicators (KPIs)

Measurable data used to evaluate how effectively a marketing campaign
succeeded.
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(50 Keyword Stuffing

The act of filling a webpage with keywords to manipulate rankings.
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@ Keyword 0

A word or group of words used to perform a search.
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@ LandingPage
A single web page that serves as the destination for an ad or search result.
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52

An individual or organization interested in your product or service who
submits contact information.
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@ Long-Tail Keywords B
Specific three- or four-word search phrases used by potential customers.
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@ Marketing Funnel

The concept of leading customers through a series of events from
awareness to purchase.
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@ Meta Description

An HTML tag describing the content of a landing page, usually 140-160
characters.
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@ Meta Tag

Hidden bits of code that help search engines understand your website.
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@ Open Rate
The percentage of subscribers who opened an email campaign.
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@ Page Speed u
The amount of time required to load a webpage.
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@ Paid Search 0

Paid advertising in search engine results (SEM/PPC).
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@ Promotional Content B

Content that pushes products, promotions, or offers directly tied to sales.
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@ Quality Score

A numerical score Google assigns based on ad quality, relevance, and
landing page experience.
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@ Rankings 0
Where a website appears in search engine results.
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@ Reach [

The total number of people who see your content.
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® Really Simple Syndication (RSS) [

A way for users to track updates from multiple websites in one place.
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@ Remarketing

A type of paid advertising that targets people who have already visited your
website.
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@ Responsive Design 0

Web design optimized for every device.
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@ RetentionRate

The percentage of customers retained over a given time period.
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(69) Return on Ad Spend (ROAS)

Revenue generated for every dollar spent on advertising.
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(70) Return on Investment (ROI)

The value generated for every dollar invested.
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0 Sales Funnel

The experience a prospect encounters from marketing touchpoints until
purchase.

IS o b wulgd )3 U sy ddoye 3l 0g8)l 6 yiine @S Sl sailys g s ways

[]

@ Schema Markup

Code added to HTML to help search engines understand website content.
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(73) Search Engine Results Page (SERP)

The page displayed by a search engine in response to a query.
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@ Search Intent

The reason someone typed their query into a search engine.
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@ Search Term u

A word or combination of words entered into a search engine.
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@ Sitemap 0

A map listing the pages on your website for search engines.
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@ User Experience (UX)

How a user feels when interacting with a website or application.
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(75) User Interface (UI)
Everything a user interacts with in an application or website.
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D User-generated Content (UGC)

Content created by consumers about your company or industry that you
can reshare.
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‘ Visual Hierarchy 0

The organization of design elements so the user's eye follows the intended
order of importance.
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	اﻧﮑﺮ ﺗﮑﺴﺖ ﻫﻤﺎن ﻣﺘﻦ ﻗﺎﺑﻞ ﮐﻠﯿﮏ ﯾﮏ ﻟﯿﻨﮏ اﺳﺖ ﮐﻪ ﻣﻮﺿﻮع ﺻﻔﺤﻪ ﻣﻘﺼﺪ را ﻣﺸﺨﺺ ﻣﯽ ﮐﻨﺪ و ﺑﻪ ﮐﺎرﺑﺮان و ﻣﻮﺗﻮرﻫﺎی ﺟﺴﺘﺠﻮ ﮐﻤﮏ ﻣﯽ ﮐﻨﺪ ﻣﻔﻬﻮم ﻟﯿﻨﮏ را ﺑﻬﺘﺮ درک ﮐﻨﻨﺪ.

	Backlink
	This is when one website hyperlinks to another website using HTML href code. Backlinks are a major factor used by Google in determining organic rankings.
	ﺑﮏ ﻟﯿﻨﮏ ﻟﯿﻨﮑﯽ اﺳﺖ ﮐﻪ از ﯾﮏ وب ﺳﺎﯾﺖ ﺑﻪ وب ﺳﺎﯾﺖ دﯾﮕﺮ داده ﻣﯽ ﺷﻮد. ﺑﮏ ﻟﯿﻨﮏ ﻫﺎ ﯾﮑﯽ از ﻣﻬﻢ ﺗﺮﯾﻦ ﻋﻮاﻣﻞ رﺗﺒﻪ ﺑﻨﺪی ﮔﻮﮔﻞ در ﻧﺘﺎﯾﺞ ارﮔﺎﻧﯿﮏ ﻫﺴﺘﻨﺪ.

	Behavioral Targeting
	Serving advertising to people who should be receptive to your message given past web behavior such as purchases or websites visited.
	ﻫﺪف ﮔﯿﺮی رﻓﺘﺎری ﺑﻪ ﻧﻤﺎﯾﺶ ﺗﺒﻠﯿﻐﺎت ﺑﺮ اﺳﺎس رﻓﺘﺎر ﻗﺒﻠﯽ ﮐﺎرﺑﺮان ﻣﺎﻧﻨﺪ ﺧﺮﯾﺪﻫﺎی اﻧﺠﺎم ﺷﺪه ﯾﺎ ﺻﻔﺤﺎت ﺑﺎزدﯾﺪﺷﺪه ﮔﻔﺘﻪ ﻣﯽ ﺷﻮد ﺗﺎ ﺗﺒﻠﯿﻐﺎت ﻣﺮﺗﺒﻂ ﺗﺮی ﻧﻤﺎﯾﺶ داده ﺷﻮد.

	Bounce Rate
	The percentage of people who visit your website but leave without visiting any other page or taking an action.
	) درﺻﺪ ﮐﺎرﺑﺮاﻧﯽ اﺳﺖ ﮐﻪ ﭘﺲ از ورود ﺑﻪ ﺳﺎﯾﺖ، ﺑﺪون ﻣﺸﺎﻫﺪه ﺻﻔﺤﻪ
	ﻧﺮخ ﭘﺮش ( دﯾﮕﺮی ﯾﺎ اﻧﺠﺎم ﻫﯿﭻ اﻗﺪاﻣﯽ، وب ﺳﺎﯾﺖ را ﺗﺮک ﻣﯽ ﮐﻨﻨﺪ.
	Bounce Rate

	Brand Awareness
	How aware of your brand others are. What happens after you put your brand out to the world.
	آﮔﺎﻫﯽ از ﺑﺮﻧﺪ ﻣﯿﺰان ﺷﻨﺎﺧﺖ و آﺷﻨﺎﯾﯽ ﻣﺨﺎﻃﺒﺎن ﺑﺎ ﯾﮏ ﺑﺮﻧﺪ اﺳﺖ و ﻧﺸﺎن ﻣﯽ دﻫﺪ ﺑﺮﻧﺪ ﺗﺎ ﭼﻪ اﻧﺪازه در ذﻫﻦ اﻓﺮاد ﺷﻨﺎﺧﺘﻪ ﺷﺪه اﺳﺖ.

	Brand Personality
	A set of human characteristics that are attributed to a brand. An effective brand expresses consistent traits that appeal to its target audience.
	ﺷﺨﺼﯿﺖ ﺑﺮﻧﺪ ﻣﺠﻤﻮﻋﻪ ای از وﯾﮋﮔﯽ ﻫﺎی اﻧﺴﺎﻧﯽ اﺳﺖ ﮐﻪ ﺑﻪ ﯾﮏ ﺑﺮﻧﺪ ﻧﺴﺒﺖ داده ﻣﯽ ﺷﻮد و ﺑﺎﻋﺚ ﻣﯽ ﺷﻮد ﻣﺨﺎﻃﺒﺎن ارﺗﺒﺎط ﻋﺎﻃﻔﯽ ﺑﯿﺸﺘﺮی ﺑﺎ آن ﺑﺮﻗﺮار ﮐﻨﻨﺪ.

	Brand Recognition
	The tools that you use to make your brand recognizable—logo, brand colors, brand fonts, etc.
	ﻫﻮﯾﺖ ﺑصری ﯾﺎ ﺷﻨﺎﺧﺖ ﺑﺮﻧﺪ ﺷﺎﻣﻞ ﻟﻮﮔﻮ، رﻧﮓ ﺳﺎزﻣﺎﻧﯽ، ﻓﻮﻧﺖ، ﺳﺒﮏ ﻃﺮاﺣﯽ و ﺳﺎﯾﺮ ﻋﻨﺎصری اﺳﺖ ﮐﻪ ﺑﺎﻋﺚ ﻣﯽ ﺷﻮﻧﺪ ﺑﺮﻧﺪ ﺑﻪ راﺣﺘﯽ ﻗﺎﺑﻞ ﺗﺸﺨﯿﺺ ﺑﺎﺷﺪ.

	Branded Resources
	Content that provides value to consumers but may or may not directly include brand products. One example is "How-To" blogs.
	ﻣﺤﺘﻮای ﺑﺮﻧﺪﻣﺤﻮر ﻣﺤﺘﻮاﯾﯽ ارزﺷﻤﻨﺪ ﺑﺮای ﻣﺨﺎﻃﺐ اﺳﺖ ﮐﻪ ﻟﺰوﻣﺎً ً ًﺑﻪ ﻣﻌﺮﻓﯽ ﻣﺴﺘﻘﯿﻢ ﻣﺤﺼﻮلات ﻧﻤﯽ ﭘﺮدازد؛ ﻣﺎﻧﻨﺪ ﻣﻘﺎلات آﻣﻮزشی ﯾﺎ راﻫﻨﻤﺎﻫﺎ.

	Breadcrumbs
	Links that appear at the top of a webpage to help visitors understand where they are within the website.
	) ﻣﺴﯿﺮ ﻧﺎوﺑﺮی ﺳﺎﯾﺖ اﺳﺖ ﮐﻪ ﻣﻌﻤﻮلًا ً ًدر ﺑﺎلای ﺻﻔﺤﺎت ﻧﻤﺎﯾﺶ داده
	ﺑﺮدﮐﺮاﻣﺐ ( ﻣﯽ ﺷﻮد و ﺟﺎﯾﮕﺎه ﻓﻌﻠﯽ ﮐﺎرﺑﺮ را در ﺳﺎﺧﺘﺎر ﺳﺎﯾﺖ ﻧﺸﺎن ﻣﯽ دﻫﺪ.
	Breadcrumb

	Business to Business (B2B)
	Businesses that sell to other businesses.
	ﺑﻪ ﮐﺴﺐ وﮐﺎرﻫﺎﯾﯽ ﮔﻔﺘﻪ ﻣﯽ ﺷﻮد ﮐﻪ ﻣﺤﺼﻮلات ﯾﺎ ﺧﺪﻣﺎت ﺧﻮد را ﺑﻪ ﺳﺎﯾﺮ شرﮐﺖ ﻫﺎ و
	B2B ﺳﺎزﻣﺎن ﻫﺎ اراﺋﻪ ﻣﯽ ﮐﻨﻨﺪ.

	Business to Consumer (B2C)
	Businesses that sell directly to consumers.
	ﺑﻪ ﻣﺪل ﮐﺴﺐ وﮐﺎری ﮔﻔﺘﻪ ﻣﯽ ﺷﻮد ﮐﻪ ﻣﺤﺼﻮلات ﯾﺎ ﺧﺪﻣﺎت ﻣﺴﺘﻘﯿﻤﺎً ً ًﺑﻪ ﻣصرف ﮐﻨﻨﺪه ﻧﻬﺎﯾﯽ
	B2C ﻓﺮوﺧﺘﻪ ﻣﯽ ﺷﻮﻧﺪ.

	Buyer Persona
	A representation of your ideal consumer based on current consumers and market research.
	ﭘﺮﺳﻮﻧﺎی ﺧﺮﯾﺪار ﺗﺼﻮﯾﺮی ﻓﺮضی اﻣﺎ ﻣﺒﺘﻨﯽ ﺑﺮ داده از ﻣﺸﺘﺮی اﯾﺪه آل اﺳﺖ ﮐﻪ ﺑﺮ اﺳﺎس ﺗﺤﻘﯿﻘﺎت ﺑﺎزار و رﻓﺘﺎر ﻣﺸﺘﺮﯾﺎن واﻗﻌﯽ ﺗﻬﯿﻪ ﻣﯽ ﺷﻮد.

	Call to Action (CTA)
	A word or phrase used to inspire the end-user to take a specific action, often via a button or another stylized link.

	Canonical Tag
	A bit of code that tells search engines which page is preferred when two URLs are similar or duplicate.
	اﺳﺖ ﮐﻪ ﺑﻪ ﻣﻮﺗﻮرﻫﺎی ﺟﺴﺘﺠﻮ اﻋلام ﻣﯽ ﮐﻨﺪ ﻧﺴﺨﻪ اﺻﻠﯽ ﯾﮏ
	ﺗﮓ ﮐﻨﻮﻧﯿﮑﺎل ﮐﺪی در  ﺻﻔﺤﻪ ﮐﺪام اﺳﺖ ﺗﺎ از اﯾﺠﺎد ﻣﺤﺘﻮای ﺗﮑﺮاری ﺟﻠﻮﮔﯿﺮی ﺷﻮد.
	HTML
	Cascading Style Sheets (CSS)
	A style sheet language used for describing the presentation of documents written in HTML, including colors, layout, and fonts.
	ﻣﺎﻧﻨﺪ رﻧﮓ ﻫﺎ، ﻓﻮﻧﺖ ﻫﺎ،
	HTML


	ﺑﺨﺶ دوم: آﻧﺎﻟﯿﺘﯿﮑﺲ و ﻣﻌﯿﺎرﻫﺎی ﻋﻤﻠﮑﺮد
	ﺑﺨﺶ دوم: آﻧﺎﻟﯿﺘﯿﮑﺲ و ﻣﻌﯿﺎرﻫﺎی ﻋﻤﻠﮑﺮد
	Churn Rate
	The net % of customers that a business loses over a given time period. If a company started last quarter with 100 customers and lost 50 customers, its churn rate would be 50%.
	) درﺻﺪ ﻣﺸﺘﺮﯾﺎﻧﯽ اﺳﺖ ﮐﻪ ﯾﮏ ﮐﺴﺐ وﮐﺎر در ﯾﮏ ﺑﺎزه زﻣﺎﻧﯽ
	Churn Rate

	Click-Through Rate (CTR)
	The percentage of the people who saw a search result, ad, or email who then clicked through to your website. (Clicks ÷ Impressions = CTR)

	Click-To-Open Rate (CTOR)
	Measures the effectiveness of the content of your email. Calculated by the number of unique clicks divided by the number of unique opens.
	) ﻣﯿﺰان ﺟﺬاﺑﯿﺖ ﻣﺤﺘﻮای اﯾﻤﯿﻞ را ﻧﺸﺎن ﻣﯽ دﻫﺪ و از
	ﻧﺮخ ﮐﻠﯿﮏ ﭘﺲ از ﺑﺎز ﺷﺪن اﯾﻤﯿﻞ ( ﺗﻘﺴﯿﻢ ﺗﻌﺪاد ﮐﻠﯿﮏ ﻫﺎی ﯾﮑﺘﺎ ﺑﺮ ﺗﻌﺪاد ﺑﺎز ﺷﺪن ﻫﺎی ﯾﮑﺘﺎ ﻣﺤﺎﺳﺒﻪ ﻣﯽ ﺷﻮد.
	CTOR

	Cohort
	A group of individuals (users, customers, prospects) that exhibit the same or similar characteristics.
	) ﮔﺮوﻫﯽ از ﮐﺎرﺑﺮان ﯾﺎ ﻣﺸﺘﺮﯾﺎن ﻫﺴﺘﻨﺪ ﮐﻪ وﯾﮋﮔﯽ ﯾﺎ رﻓﺘﺎر ﻣﺸﺘﺮﮐﯽ دارﻧﺪ و ﺑﺮای
	ﮐﻮﻫﻮرت ( ﺗﺤﻠﯿﻞ رﻓﺘﺎر آن ﻫﺎ ﺑﻪ ﺻﻮرت ﮔﺮوﻫﯽ اﺳﺘﻔﺎده ﻣﯽ ﺷﻮﻧﺪ.
	Cohort

	Content Management System (CMS)
	A web application designed to help you make a user-friendly website.
	) ﻧﺮم اﻓﺰاری اﺳﺖ ﮐﻪ اﻣﮑﺎن اﯾﺠﺎد، ﻣﺪﯾﺮﯾﺖ و اﻧﺘﺸﺎر ﻣﺤﺘﻮای
	ﺳﯿﺴﺘﻢ ﻣﺪﯾﺮﯾﺖ ﻣﺤﺘﻮا ( وب ﺳﺎﯾﺖ را ﺑﺪون ﻧﯿﺎز ﺑﻪ ﺑﺮﻧﺎﻣﻪ ﻧﻮﯾسی ﭘﯿﭽﯿﺪه ﻓﺮاﻫﻢ ﻣﯽ ﮐﻨﺪ.
	CMS
	Content that encourages user interaction and extends the desired brand image.


	Conversational & Brand Building Content
	ﻣﺤﺘﻮای ﺗﻌﺎﻣﻠﯽ و ﺑﺮﻧﺪﺳﺎز ﻣﺤﺘﻮاﯾﯽ اﺳﺖ ﮐﻪ ﮐﺎرﺑﺮان را ﺑﻪ ﺗﻌﺎﻣﻞ ﺗﺸﻮﯾﻖ ﮐﺮده و ﺑﻪ ﺗﻘﻮﯾﺖ ﺗﺼﻮﯾﺮ ذﻫﻨﯽ ﻣﺜﺒﺖ از ﺑﺮﻧﺪ ﮐﻤﮏ ﻣﯽ ﮐﻨﺪ.

	Conversion Rate Optimization (CRO)
	A process or system for increasing the percentage of visitors to a website that converts into leads, customers, or completes any desired action.
	) ﻣﺠﻤﻮﻋﻪ اﻗﺪاﻣﺎﺗﯽ اﺳﺖ ﮐﻪ ﺑﺎ ﻫﺪف اﻓﺰاﯾﺶ درﺻﺪ ﮐﺎرﺑﺮاﻧﯽ اﻧﺠﺎم
	ﺑﻬﯿﻨﻪ ﺳﺎزی ﻧﺮخ ﺗﺒﺪﯾﻞ ( ﻣﯽ ﺷﻮد ﮐﻪ در ﺳﺎﯾﺖ اﻗﺪام ﻣﻮردﻧﻈﺮ ﻣﺎﻧﻨﺪ ﺧﺮﯾﺪ، ﺛﺒﺖ ﻧﺎم ﯾﺎ ﺗﮑﻤﯿﻞ ﻓﺮم را اﻧﺠﺎم ﻣﯽ دﻫﻨﺪ.
	CRO

	Conversion Rate
	The percent of people who complete an action prompted on a specific web page.
	) درﺻﺪ ﮐﺎرﺑﺮاﻧﯽ اﺳﺖ ﮐﻪ اﻗﺪام ﻣﻮردﻧﻈﺮ در ﯾﮏ ﺻﻔﺤﻪ وب را
	ﻧﺮخ ﺗﺒﺪﯾﻞ ( اﻧﺠﺎم ﻣﯽ دﻫﻨﺪ؛ ﻣﺎﻧﻨﺪ ﺛﺒﺖ ﺳﻔﺎرش ﯾﺎ ﺗﮑﻤﯿﻞ ﻓﺮم.
	Conversion Rate

	Conversion
	The completion of a predefined goal. Often used to track visitors converted into customers.
	) ﺑﻪ اﻧﺠﺎم ﻣﻮﻓﻘﯿﺖ آﻣﯿﺰ ﻫﺪﻓﯽ ﮔﻔﺘﻪ ﻣﯽ ﺷﻮد ﮐﻪ از ﻗﺒﻞ ﺗﻌﺮﯾﻒ ﺷﺪه اﺳﺖ؛
	ﺗﺒﺪﯾﻞ ( ﻣﺎﻧﻨﺪ ﺧﺮﯾﺪ، ﺛﺒﺖ ﻧﺎم ﯾﺎ داﻧﻠﻮد ﻓﺎﯾﻞ.
	Conversion

	Cookie
	A small item of data sent from a website and stored on the user's device to remember useful information.
	) ﻓﺎﯾﻞ ﮐﻮﭼﮑﯽ اﺳﺖ ﮐﻪ ﺗﻮﺳﻂ وب ﺳﺎﯾﺖ در ﻣﺮورﮔﺮ ﮐﺎرﺑﺮ ذﺧﯿﺮه ﻣﯽ ﺷﻮد ﺗﺎ
	ﮐﻮﮐﯽ ( اﻃلاﻋﺎﺗﯽ ﻣﺎﻧﻨﺪ ورود ﮐﺎرﺑﺮ، ﺳﺒﺪ ﺧﺮﯾﺪ و ﺗﻨﻈﯿﻤﺎت ﺳﺎﯾﺖ را ﺑﻪ ﺧﺎﻃﺮ ﺑﺴﭙﺎرد.
	Cookie

	Cost Per Acquisition (CPA)
	How much it costs to acquire what is defined as an acquisition. This could include a lead, a free trial or a new customer.
	) ﻣﯿﺰان ﻫﺰﯾﻨﻪ ای اﺳﺖ ﮐﻪ ﺑﺮای ﺑﻪ دﺳﺖ آوردن ﯾﮏ ﻣﺸﺘﺮی، ﻟﯿﺪ ﯾﺎ ﻫﺮ اﻗﺪام
	ﻫﺰﯾﻨﻪ ﺟﺬب ( ارزﺷﻤﻨﺪ دﯾﮕﺮ ﭘﺮداﺧﺖ ﻣﯽ ﺷﻮد.
	CPA

	Cost Per Click (CPC)
	The amount you pay on an advertising platform for each click.
	) ﻣﺒﻠﻐﯽ اﺳﺖ ﮐﻪ ﺗﺒﻠﯿﻎ دﻫﻨﺪه ﺑﺎﺑﺖ ﻫﺮ ﮐﻠﯿﮏ روی ﺗﺒﻠﯿﻎ ﺧﻮد ﺑﻪ ﭘﻠﺘﻔﺮم
	ﻫﺰﯾﻨﻪ ﻫﺮ ﮐﻠﯿﮏ ( ﺗﺒﻠﯿﻐﺎﺗﯽ ﭘﺮداﺧﺖ ﻣﯽ ﮐﻨﺪ.
	CPC
	The amount you pay on an advertising platform per thousand times people see your ad.


	Cost Per Thousand Impressions (CPM)
	) ﻣﺒﻠﻐﯽ اﺳﺖ ﮐﻪ ﺑﺮای ﻫﺮ ﻫﺰار ﺑﺎر ﻧﻤﺎﯾﺶ ﺗﺒﻠﯿﻎ ﭘﺮداﺧﺖ
	CPM
	ﻫﺰﯾﻨﻪ ﺑﻪ ازای ﻫﺰار ﻧﻤﺎﯾﺶ ( ﻣﯽ ﺷﻮد.


	Cost to Acquire a Customer (CAC)
	Calculated by dividing marketing costs by the number of paying customers acquired.
	) از ﺗﻘﺴﯿﻢ ﮐﻞ ﻫﺰﯾﻨﻪ ﻫﺎی ﺑﺎزارﯾﺎﺑﯽ و ﻓﺮوش ﺑﺮ ﺗﻌﺪاد ﻣﺸﺘﺮﯾﺎن ﺟﺪﯾﺪ ﺑﻪ
	ﻫﺰﯾﻨﻪ ﺟﺬب ﻣﺸﺘﺮی ( دﺳﺖ ﻣﯽ آﯾﺪ و ﻧﺸﺎن ﻣﯽ دﻫﺪ ﺟﺬب ﻫﺮ ﻣﺸﺘﺮی ﭼﻪ ﻣﯿﺰان ﻫﺰﯾﻨﻪ داﺷﺘﻪ اﺳﺖ.
	CAC
	Prediction of the net profit value attributed to the entire future relationship of a customer.


	Customer Lifetime Value (CLTV / LTV)
	ارزش ﻃﻮل ﻋﻤﺮ ﻣﺸﺘﺮی ( ﮐﻞ ﻣﺪت ﻫﻤﮑﺎری ﺧﻮد ﺑﺮای ﮐﺴﺐ وﮐﺎر اﯾﺠﺎد ﮐﻨﺪ.
	CLTV

	Drip Marketing
	A sequence of communication written in advance and sent to customers at predetermined intervals.
	درﯾﭗ ﻣﺎرﮐﺘﯿﻨﮓ روشی در ﺑﺎزارﯾﺎﺑﯽ اﺳﺖ ﮐﻪ ﻃﯽ آن ﻣﺠﻤﻮﻋﻪ ای از ﭘﯿﺎم ﻫﺎ ﯾﺎ اﯾﻤﯿﻞ ﻫﺎ ﺑﻪ ﺻﻮرت زﻣﺎن ﺑﻨﺪی ﺷﺪه و ﺧﻮدﮐﺎر ﺑﺮای ﻣﺨﺎﻃﺒﺎن ارﺳﺎل ﻣﯽ ﺷﻮد.

	Dynamic Content
	Messaging on your website that is tailored to each unique visitor.
	ﻣﺤﺘﻮای ﭘﻮﯾﺎ ﻣﺤﺘﻮاﯾﯽ اﺳﺖ ﮐﻪ ﺑﺮاﺳﺎس وﯾﮋﮔﯽ ﻫﺎ ﯾﺎ رﻓﺘﺎر ﻫﺮ ﮐﺎرﺑﺮ ﺑﻪ ﺻﻮرت اﺧﺘﺼﺎصی ﻧﻤﺎﯾﺶ داده ﻣﯽ ﺷﻮد.

	Dynamic Retargeting
	Serving ads to users containing information about the exact product they viewed on your website.
	رﯾﺘﺎرﮔﺘﯿﻨﮓ ﭘﻮﯾﺎ ﻧﻤﺎﯾﺶ ﻣﺠﺪد ﺗﺒﻠﯿﻎ ﻫﻤﺎن ﻣﺤﺼﻮل ﯾﺎ ﺧﺪﻣﺎﺗﯽ اﺳﺖ ﮐﻪ ﮐﺎرﺑﺮ ﻗﺒلًا ً ًدر وب ﺳﺎﯾﺖ ﻣﺸﺎﻫﺪه ﮐﺮده اﺳﺖ.

	Email Automation / Autoresponders
	A feature that enables you to send messages automatically at designated times or after specific user actions.
	اﺗﻮﻣﺎﺳﯿﻮن اﯾﻤﯿﻞ ﻗﺎﺑﻠﯿﺘﯽ اﺳﺖ ﮐﻪ اﯾﻤﯿﻞ ﻫﺎ را ﺑﻪ ﺻﻮرت ﺧﻮدﮐﺎر و ﺑﺮاﺳﺎس زﻣﺎن ﯾﺎ رﻓﺘﺎر ﮐﺎرﺑﺮان،
	ﻣﺎﻧﻨﺪ ﺛﺒﺖ ﻧﺎم، داﻧﻠﻮد ﻓﺎﯾﻞ ﯾﺎ رﻫﺎ ﮐﺮدن ﺳﺒﺪ ﺧﺮﯾﺪ، ارﺳﺎل ﻣﯽ ﮐﻨﺪ.

	Engagement Rate
	Engagement rate describes the number of interactions—likes, clicks, comments, shares—a piece of content receives.
	) ﻣﯿﺰان ﻣﺸﺎرﮐﺖ ﮐﺎرﺑﺮان ﺑﺎ ﯾﮏ ﻣﺤﺘﻮا را ﻧﺸﺎن ﻣﯽ دﻫﺪ و ﺷﺎﻣﻞ
	Engagement Rate
	ﻧﺮخ ﺗﻌﺎﻣﻞ (
	لاﯾﮏ، ﮐﺎﻣﻨﺖ، اﺷﺘﺮاک ﮔﺬاری، ﮐﻠﯿﮏ و ﺳﺎﯾﺮ ﺗﻌﺎﻣلات اﺳﺖ.

	بحش سوم: محتوا و مبانی سئو
	Evergreen Content
	Content—whether it be a video, blog, social post, etc.—that is relevant and interesting no matter the time or context the content is viewed in.
	) ﻣﺤﺘﻮاﯾﯽ اﺳﺖ ﮐﻪ ﺑﺎ ﮔﺬﺷﺖ زﻣﺎن ارزش و ﮐﺎرﺑﺮد
	ﻣﺤﺘﻮای ﻫﻤﯿﺸﻪ ﺳﺒﺰ ( ﺧﻮد را از دﺳﺖ ﻧﻤﯽ دﻫﺪ و ﻫﻤﯿﺸﻪ ﺑﺮای ﻣﺨﺎﻃﺒﺎن ﻣﻔﯿﺪ و ﻗﺎﺑﻞ اﺳﺘﻔﺎده اﺳﺖ.
	Evergreen Content

	Favicon
	The small icon image, often a company logo, that displays on the browser tab.
	) آﯾﮑﻮن ﮐﻮﭼﮏ ﺳﺎﯾﺖ اﺳﺖ ﮐﻪ در ﺗﺐ ﻣﺮورﮔﺮ ﻧﻤﺎﯾﺶ داده ﻣﯽ ﺷﻮد و ﻣﻌﻤﻮلًا
	Favicon
	ﻓﺎوآﯾﮑﻮن ( ﻟﻮﮔﻮی ﺑﺮﻧﺪ اﺳﺖ.

	Friction
	Elements of your website that cause stress, confusion, or displeasure for the consumer and cause them to leave your site.
	) ﺑﻪ ﻣﻮاﻧﻊ ﯾﺎ ﻣﺸﮑلاﺗﯽ در ﺳﺎﯾﺖ ﮔﻔﺘﻪ ﻣﯽ ﺷﻮد ﮐﻪ ﺑﺎﻋﺚ سردرﮔﻤﯽ، ﻧﺎرﺿﺎﯾﺘﯽ
	اﺻﻄﮑﺎک ( ﯾﺎ ﺧﺮوج ﮐﺎرﺑﺮان ﻣﯽ ﺷﻮﻧﺪ.
	Friction

	Geo-Targeting
	The ability to reach potential clients based on their physical location.
	ﻫﺪف ﮔﯿﺮی ﺟﻐﺮاﻓﯿﺎﯾﯽ ﻧﻤﺎﯾﺶ ﺗﺒﻠﯿﻐﺎت ﯾﺎ ﻣﺤﺘﻮا ﺑﺮ اﺳﺎس ﻣﻮﻗﻌﯿﺖ ﻣﮑﺎﻧﯽ ﮐﺎرﺑﺮان اﺳﺖ.

	Hashtag
	A phrase beginning with "#" used in social media for tagging content.
	ﻫﺸﺘﮓ (#) ﮐﻠﻤﻪ ﯾﺎ ﻋﺒﺎرﺗﯽ اﺳﺖ ﮐﻪ ﺑﺎ ﻋلاﻣﺖ # شروع ﻣﯽ ﺷﻮد و ﺑﺮای دﺳﺘﻪ ﺑﻨﺪی و ﺟﺴﺘﺠﻮی ﻣﺤﺘﻮا در ﺷﺒﮑﻪ ﻫﺎی اﺟﺘﻤﺎﻋﯽ اﺳﺘﻔﺎده ﻣﯽ ﺷﻮد.

	Hypertext Markup Language (HTML)
	A standardized system for tagging text files to create web pages.
	زﺑﺎن اﺳﺘﺎﻧﺪارد ﺳﺎﺧﺖ ﺻﻔﺤﺎت وب اﺳﺖ ﮐﻪ ﺳﺎﺧﺘﺎر و ﻣﺤﺘﻮای ﺻﻔﺤﺎت اﯾﻨﺘﺮﻧﺘﯽ را
	HTML ﻣﺸﺨﺺ ﻣﯽ ﮐﻨﺪ.

	Impression
	A PPC term representing how many times an ad was shown.
	) ﺗﻌﺪاد دﻓﻌﺎﺗﯽ اﺳﺖ ﮐﻪ ﯾﮏ ﺗﺒﻠﯿﻎ ﺑﻪ ﮐﺎرﺑﺮان ﻧﻤﺎﯾﺶ داده ﺷﺪه اﺳﺖ.
	Impression
	اﯾﻤﭙﺮﺷﻦ (

	JavaScript
	An object-oriented scripting language commonly used to make HTML pages dynamic and interactive.
	ﺟﺎوااﺳﮑﺮﯾﭙﺖ زﺑﺎن ﺑﺮﻧﺎﻣﻪ ﻧﻮﯾسی ﺳﻤﺖ ﮐﺎرﺑﺮ اﺳﺖ ﮐﻪ ﺻﻔﺤﺎت وب را ﺗﻌﺎﻣﻠﯽ و ﭘﻮﯾﺎ ﻣﯽ ﮐﻨﺪ.

	Key Performance Indicators (KPIs)
	Measurable data used to evaluate how effectively a marketing campaign succeeded.

	Keyword Stuffing
	The act of filling a webpage with keywords to manipulate rankings.
	اﻧﺒﺎﺷﺖ ﮐﻠﻤﺎت ﮐﻠﯿﺪی اﺳﺘﻔﺎده ﺑﯿﺶ ازﺣﺪ از ﮐﻠﻤﺎت ﮐﻠﯿﺪی در ﯾﮏ ﺻﻔﺤﻪ ﺑﺮای ﻓﺮﯾﺐ ﻣﻮﺗﻮرﻫﺎی ﺟﺴﺘﺠﻮ اﺳﺖ ﮐﻪ ﯾﮏ روش ﺳﺌﻮی ﮐلاه ﺳﯿﺎه ﻣﺤﺴﻮب ﻣﯽ ﺷﻮد.
	A word or group of words used to perform a search.

	Keyword
	) واژه ﯾﺎ ﻋﺒﺎرﺗﯽ اﺳﺖ ﮐﻪ ﮐﺎرﺑﺮان ﺑﺮای ﺟﺴﺘﺠﻮ در ﻣﻮﺗﻮرﻫﺎی ﺟﺴﺘﺠﻮ وارد
	Keyword
	ﮐﻠﻤﻪ ﮐﻠﯿﺪی ( ﻣﯽ ﮐﻨﻨﺪ.

	Landing Page
	A single web page that serves as the destination for an ad or search result.
	ﻟﻨﺪﯾﻨﮓ ﭘﯿﺞ (ﺻﻔﺤﻪ ﻓﺮود) ﺻﻔﺤﻪ ای اﺳﺖ ﮐﻪ ﮐﺎرﺑﺮان ﭘﺲ از ﮐﻠﯿﮏ روی ﺗﺒﻠﯿﻎ ﯾﺎ ﻧﺘﯿﺠﻪ ﺟﺴﺘﺠﻮ وارد آن ﻣﯽ ﺷﻮﻧﺪ و ﻫﺪف آن اﻧﺠﺎم ﯾﮏ اﻗﺪام ﻣﺸﺨﺺ ﻣﺎﻧﻨﺪ ﺧﺮﯾﺪ ﯾﺎ ﺛﺒﺖ ﻧﺎم اﺳﺖ.

	Lead
	An individual or organization interested in your product or service who submits contact information.
	) ﻓﺮد ﯾﺎ ﺳﺎزﻣﺎﻧﯽ اﺳﺖ ﮐﻪ ﺑﻪ ﻣﺤﺼﻮل ﯾﺎ ﺧﺪﻣﺎت ﺷﻤﺎ ﻋلاﻗﻪ ﻧﺸﺎن داده و اﻃلاﻋﺎت
	ﻟﯿﺪ ( ﺗﻤﺎس ﺧﻮد را ﺛﺒﺖ ﮐﺮده اﺳﺖ.
	Lead

	Long-Tail Keywords
	Specific three- or four-word search phrases used by potential customers.
	ﮐﻠﻤﺎت ﮐﻠﯿﺪی دم ﺑﻠﻨﺪ ﻋﺒﺎرت ﻫﺎی ﺟﺴﺘﺠﻮی ﻃﻮلاﻧﯽ و دﻗﯿﻖ ﻫﺴﺘﻨﺪ ﮐﻪ ﻣﻌﻤﻮلًا ً ًرﻗﺎﺑﺖ ﮐﻤﺘﺮی دارﻧﺪ و ﻧﺮخ ﺗﺒﺪﯾﻞ ﺑﺎلاﺗﺮی اﯾﺠﺎد ﻣﯽ ﮐﻨﻨﺪ.

	Marketing Funnel
	The concept of leading customers through a series of events from awareness to purchase.
	ﻗﯿﻒ ﺑﺎزارﯾﺎﺑﯽ ﻣﺪﻟﯽ اﺳﺖ ﮐﻪ ﻣﺴﯿﺮ ﺣﺮﮐﺖ ﻣﺨﺎﻃﺐ را از آﺷﻨﺎﯾﯽ ﺑﺎ ﺑﺮﻧﺪ ﺗﺎ ﺗﺒﺪﯾﻞ ﺷﺪن ﺑﻪ ﻣﺸﺘﺮی ﻧﻤﺎﯾﺶ ﻣﯽ دﻫﺪ.

	Meta Description
	An HTML tag describing the content of a landing page, usually 140–160 characters.

	Meta Tag
	Hidden bits of code that help search engines understand your website.
	ﻫﺴﺘﻨﺪ ﮐﻪ اﻃلاﻋﺎﺗﯽ درﺑﺎره ﺻﻔﺤﻪ در اﺧﺘﯿﺎر ﻣﻮﺗﻮرﻫﺎی ﺟﺴﺘﺠﻮ ﻗﺮار
	HTML
	ﻣﺘﺎ ﺗﮓ ﮐﺪﻫﺎی  ﻣﯽ دﻫﻨﺪ.


	Open Rate
	The percentage of subscribers who opened an email campaign.
	) درﺻﺪ اﻓﺮادی اﺳﺖ ﮐﻪ اﯾﻤﯿﻞ ارﺳﺎﻟﯽ را ﺑﺎز ﮐﺮده اﻧﺪ.
	Open Rate
	ﻧﺮخ ﺑﺎز ﺷﺪن اﯾﻤﯿﻞ (
	The amount of time required to load a webpage.

	Page Speed
	سرﻋﺖ ﺑﺎرﮔﺬاری ﺻﻔﺤﻪ ﻣﺪت زﻣﺎﻧﯽ اﺳﺖ ﮐﻪ ﻃﻮل ﻣﯽ ﮐﺸﺪ ﺗﺎ ﯾﮏ ﺻﻔﺤﻪ وب ﺑﻪ ﻃﻮر ﮐﺎﻣﻞ ﺑﺎرﮔﺬاری ﺷﻮد.

	Paid Search
	Paid advertising in search engine results (SEM/PPC).
	ﺗﺒﻠﯿﻐﺎت ﭘﻮﻟﯽ در ﻧﺘﺎﯾﺞ ﺟﺴﺘﺠﻮ روشی اﺳﺖ ﮐﻪ در آن ﺑﺎ ﭘﺮداﺧﺖ ﻫﺰﯾﻨﻪ، ﺗﺒﻠﯿﻐﺎت در ﻧﺘﺎﯾﺞ ﻣﻮﺗﻮرﻫﺎی ﺟﺴﺘﺠﻮ ﻧﻤﺎﯾﺶ داده ﻣﯽ ﺷﻮد.

	Promotional Content
	Content that pushes products, promotions, or offers directly tied to sales.
	ﻣﺤﺘﻮای ﺗﺒﻠﯿﻐﺎﺗﯽ ﻣﺤﺘﻮاﯾﯽ اﺳﺖ ﮐﻪ ﻣﺴﺘﻘﯿﻤﺎً ً ًﺑﺮای ﻣﻌﺮﻓﯽ ﻣﺤﺼﻮلات، ﺗﺨﻔﯿﻒ ﻫﺎ ﯾﺎ ﭘﯿﺸﻨﻬﺎدﻫﺎی ﻓﺮوش ﺗﻮﻟﯿﺪ ﻣﯽ ﺷﻮد.

	Quality Score
	A numerical score Google assigns based on ad quality, relevance, and landing page experience.
	) اﻣﺘﯿﺎزی اﺳﺖ ﮐﻪ ﮔﻮﮔﻞ ﺑﻪ ﺗﺒﻠﯿﻐﺎت ﺑﺮ اﺳﺎس ﮐﯿﻔﯿﺖ، ارﺗﺒﺎط ﺗﺒﻠﯿﻎ و
	اﻣﺘﯿﺎز ﮐﯿﻔﯿﺖ ( ﺗﺠﺮﺑﻪ ﺻﻔﺤﻪ ﻓﺮود اﺧﺘﺼﺎص ﻣﯽ دﻫﺪ.
	Quality Score
	Where a website appears in search engine results.

	Rankings
	) ﺟﺎﯾﮕﺎه ﯾﮏ وب ﺳﺎﯾﺖ در ﻧﺘﺎﯾﺞ ﻣﻮﺗﻮرﻫﺎی ﺟﺴﺘﺠﻮ ﺑﺮای ﯾﮏ ﮐﻠﻤﻪ ﮐﻠﯿﺪی اﺳﺖ.
	Ranking
	رﺗﺒﻪ (

	Reach
	The total number of people who see your content.
	) ﺗﻌﺪاد اﻓﺮاد ﻣﻨﺤصرﺑﻪ ﻓﺮدی اﺳﺖ ﮐﻪ ﻣﺤﺘﻮای ﺷﻤﺎ را ﻣﺸﺎﻫﺪه ﮐﺮده اﻧﺪ.
	Reach
	رﯾﭻ (

	Really Simple Syndication (RSS)
	A way for users to track updates from multiple websites in one place.
	ﻓﻨﺎوری ای اﺳﺖ ﮐﻪ ﺑﻪ ﮐﺎرﺑﺮان اﺟﺎزه ﻣﯽ دﻫﺪ آﺧﺮﯾﻦ ﺑﻪ روزرﺳﺎﻧﯽ ﻫﺎی ﭼﻨﺪﯾﻦ وب ﺳﺎﯾﺖ را در
	RSS ﯾﮏ ﻣﮑﺎن ﻣﺸﺎﻫﺪه ﮐﻨﻨﺪ.

	Remarketing
	A type of paid advertising that targets people who have already visited your website.
	) ﻧﻤﺎﯾﺶ ﻣﺠﺪد ﺗﺒﻠﯿﻐﺎت ﺑﻪ ﮐﺎرﺑﺮاﻧﯽ اﺳﺖ ﮐﻪ ﻗﺒلًا ً ًاز وب ﺳﺎﯾﺖ ﺷﻤﺎ
	Remarketing
	رﯾﻤﺎرﮐﺘﯿﻨﮓ ( ﺑﺎزدﯾﺪ ﮐﺮده اﻧﺪ.
	Web design optimized for every device.

	Responsive Design
	ﻃﺮاﺣﯽ واﮐﻨﺶ ﮔﺮا ﻃﺮاﺣﯽ وب ﺳﺎﯾﺘﯽ اﺳﺖ ﮐﻪ در ﻣﻮﺑﺎﯾﻞ، ﺗﺒﻠﺖ و ﮐﺎﻣﭙﯿﻮﺗﺮ ﺑﻪ درﺳﺘﯽ ﻧﻤﺎﯾﺶ داده ﻣﯽ ﺷﻮد.

	Retention Rate
	The percentage of customers retained over a given time period.
	ﻧﺮخ ﺣﻔﻆ ﻣﺸﺘﺮی درﺻﺪ ﻣﺸﺘﺮﯾﺎﻧﯽ اﺳﺖ ﮐﻪ در ﯾﮏ ﺑﺎزه زﻣﺎﻧﯽ ﻫﻤﭽﻨﺎن ﻣﺸﺘﺮی ﮐﺴﺐ وﮐﺎر ﺑﺎﻗﯽ ﻣﺎﻧﺪه اﻧﺪ.

	Return on Ad Spend (ROAS)
	Revenue generated for every dollar spent on advertising.
	) ﻧﺸﺎن ﻣﯽ دﻫﺪ ﻫﺮ واﺣﺪ ﻫﺰﯾﻨﻪ ﺗﺒﻠﯿﻐﺎت ﭼﻪ ﻣﯿﺰان درآﻣﺪ اﯾﺠﺎد
	ROAS
	ﺑﺎزﮔﺸﺖ ﻫﺰﯾﻨﻪ ﺗﺒﻠﯿﻐﺎت ( ﮐﺮده اﺳﺖ.


	Return on Investment (ROI)
	The value generated for every dollar invested.
	) ﻣﯿﺰان ﺳﻮد ﯾﺎ ارزش اﯾﺠﺎدﺷﺪه ﻧﺴﺒﺖ ﺑﻪ ﮐﻞ سرﻣﺎﯾﻪ ﮔﺬاری اﻧﺠﺎم ﺷﺪه را
	ﺑﺎزﮔﺸﺖ سرﻣﺎﯾﻪ (ROI ﻧﺸﺎن ﻣﯽ دﻫﺪ.

	Sales Funnel
	The experience a prospect encounters from marketing touchpoints until purchase.
	ﻗﯿﻒ ﻓﺮوش ﻓﺮآﯾﻨﺪی اﺳﺖ ﮐﻪ ﻣﺸﺘﺮی ﺑﺎﻟﻘﻮه از ﻣﺮﺣﻠﻪ ﺑﺮرسی ﺗﺎ ﺧﺮﯾﺪ ﻧﻬﺎﯾﯽ ﻃﯽ ﻣﯽ ﮐﻨﺪ.

	Schema Markup
	Code added to HTML to help search engines understand website content.
	اﺳﮑﯿﻤﺎ ﻣﺎرﮐﺎپ ﮐﺪﻫﺎی ﺳﺎﺧﺘﺎرﯾﺎﻓﺘﻪ ای ﻫﺴﺘﻨﺪ ﮐﻪ درک ﻣﺤﺘﻮای ﺳﺎﯾﺖ را ﺑﺮای ﻣﻮﺗﻮرﻫﺎی ﺟﺴﺘﺠﻮ آﺳﺎن ﺗﺮ ﻣﯽ ﮐﻨﻨﺪ.

	Search Engine Results Page (SERP)
	The page displayed by a search engine in response to a query.
	ﺻﻔﺤﻪ ﻧﺘﺎﯾﺞ ﻣﻮﺗﻮر ﺟﺴﺘﺠﻮ اﺳﺖ ﮐﻪ ﭘﺲ از ﺟﺴﺘﺠﻮی ﯾﮏ ﻋﺒﺎرت ﺑﻪ ﮐﺎرﺑﺮ ﻧﻤﺎﯾﺶ داده
	SERP ﻣﯽ ﺷﻮد.

	Search Intent
	The reason someone typed their query into a search engine.
	) اﻧﮕﯿﺰه ﯾﺎ ﻫﺪف واﻗﻌﯽ ﮐﺎرﺑﺮ از اﻧﺠﺎم ﯾﮏ ﺟﺴﺘﺠﻮ اﺳﺖ.
	Search Intent
	ﻫﺪف ﺟﺴﺘﺠﻮ (

	Search Term
	A word or combination of words entered into a search engine.
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